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New innovative helmet ad: Celebrities on billboards, 

buses, online and on TV 
 

Hanoi, September 24, 2008 - "Wear a Helmet. Every time. Everywhere" is a 

slogan that you'll see now on street corners in every major city in Vietnam 

(Hanoi, HCMC, Danang, Can Tho, Hue), as well as on buses and bus 

shelters in Hanoi and HCMC. This is the newest message launched by Asia 

Injury Prevention Foundation (AIP Foundation) and the Vietnam Helmet 

Wearing Coalition (VHWC) as part of its helmet wearing public awareness 

campaign. 

 

The ads feature singers, actors, and models wearing helmets, including 

actress Michelle Yeoh; Miss Vietnam 2006 Mai Phuong Thuy and Miss 

Universe Thuy Lam; singers Lam Truong, Hien Thuc, Doan Trang, Cao 

Thai Son; and models Thuy Hanh and Tommy Tran. With their support, AIP 

Foundation is spreading the word that wearing a helmet – both adults and 

children - on every kilometer is cool and responsible. 
 

The goal of the campaign is to universalize helmet use. “Since the new 

regulation mandating helmets  was passed in December 2007, helmet use 

rates have increased, but people often don't wear them if they feel they're 

going a short distance, or at night when traffic volume declines and there are 

fewer police on the road,” said Mirjam Sidik, AIP Foundation’s Executive 

Director.  

 

"It's something we're researching, but we already know that the next step is 

to get people wearing a quality helmet, wearing it properly, and wearing it 

every time they get on a motorbike," she added. "You see too many people 

who think it's a fashion statement to wear a poor quality helmet and leave it 

unfastened. There's nothing 'cool' about that!"  

 

AIP Foundation President Greig Craft said: “Helmet use rates for children 

have been dropping because of misinformation about helmets stunting 

children's growth or damaging their spines, which has many parents 

misguidedly putting their children in danger by not putting helmets on their 

children - often with tragic results. To combat that, AIP Foundation will also 

be rolling out another major campaign focused on children, and the launch is 

scheduled for October 30 in Ho Chi Minh City at an event featuring a 

surprise guest celebrity. 
 

"It's wonderful to have the support of such major figures in Vietnamese and 

global pop culture," said Danish Ambassador Peter Hansen. "Vietnam is an 

overwhelmingly young, vibrant country, and we want to reach out to that 

generation now to build their perceptions of basic road safety. Wearing rates 

of young people have dropped significantly since December 15." 

 

"It is just smart to wear a helmet," singer Lam Truong pointed out. "It's a 

message I'm very excited to get behind." 

 

 "As the new generation of Vietnam, we are all too beautiful and intelligent 

not to make the decision to wear a helmet every time we get on a 



 

 

motorbike," said AIP Foundation’s Goodwill Ambassador Mai Phuong 

Thuy. "We all need to encourage our friends and family to do the same, 

especially children." 

 

In addition to billboards, a TV commercial will air each morning on VTV1 

in all 64 provinces in Vietnam. The ad strikes a fun and uplifting tone, even 

featuring Greig Craft wearing a suit constructed of helmets. If you can't tune 

in to see the ad on TV, you can see an English version on AIP Foundation's 

campaign website: www.wear-a-helmet.com. 

 

The current campaign launch was also coordinated to coincide with National 

Traffic Safety Month in Vietnam, during which the National Traffic Safety 

Committee will be holding fairs, workshops, and other events designed to 

raise awareness of transportation safety. The campaign is sponsored by the 

Danish Embassy, Asian Development Bank, FIA Foundation, AusAid, Intel, 

Michelin, the US Embassy and the World Bank. 

 

The helmet online ads can be seen at: 
http://www.vnexpress.net/GL/Xa-hoi/  

http://vietnamnet.vn/xahoi/  

http://www.tuoitre.com.vn/Tianyon/Index.aspx  
 

  

 

 


